


Why Coffee?

Customers want, and will pay a premium 
for, high-quality specialty coffee. With the 
proliferation of cafes and gourmet coffee 
retailers in the 1990s, specialty coffee 
has become one of the fastest-growing 
foodservice markets in the world. In 
2007, specialty coffee businesses had total 
sales of $13.5 billion in the U.S. alone,* 
and coffeehouse sales are predicted to 
increase 125% between 2005 and 2010.**

For anyone looking for a highly recognized 
franchise business with a solid history 
and excellent growth potential, now is 
the time to get into the coffee industry 
with Seattle’s Best Coffee.

INSIDE FLAP

Ingredients

  for Success

Over the years, we’ve developed a comprehensive 
system of support tailored to each franchise. 
When you become part of the Seattle’s Best Coffee 
community, you benefi t from:

•  The power of a growing and vibrant national 
brand with a rich history. With close to 40 
years of experience, we have over 500 cafes 
nationwide.

•  Our signature Uncommonly Smooth™ coffee 
fl avor profi le has broad appeal among many 
coffee lovers’ palates.

•  A diverse portfolio of cafe concepts allows 
you to choose the type of cafe that maximizes 
your investment.

•  Superior design, development support 
and a complete equipment package get 
you up and running quickly.

•  A beverage program that builds customer 
loyalty by offering enticing options 
throughout the day.

•  Our proprietary OvenSong Bakery™ 
program features pastries, warmed 
sandwiches, afternoon snacks and desserts. 

•  Expert training and regular in-cafe support 
help your employees confi dently deliver the 
Seattle’s Best Coffee experience that customers 
have come to expect.

•  Marketing programs with seasonal campaigns, 
new products and local marketing support 
keep your cafe fresh and drive business 
throughout the year.

*Specialty Coffee Association of America, SCA A research, 2008.
**Mintel’s Coffeehouses and Donut Shops Report, February 2006.
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